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The Art of Maternity Photography
with Jennifer Loomis

© Jennifer Loomis

Spend the day with Jennifer Loomis as she reveals her tricks of the trade for
making beautiful maternity portraits and capturing those perfect moments among
families. The day will be divided in half starting with a lecture, slideshow and
portfolio reviews in the morning, then later with students getting to work with a
model in the afternoon. Jennifer will discuss cameras, lenses, film versus digital,
lighting, rapport, the photojournalistic approach to meaningful photography and
more. Students should bring samples of their work, a digital camera (SLR with
interchangeable lenses preferred), a notebook, and one or two questions about
their own work or process.

All students enrolling in the course are required to email a resume outlining your
photographic experience and 10 samples of your work. Please do not send Hi-Res
images. Email to workshops@juliadean.com and write “For Jennifer Loomis’
Consideration” in the subject line.

Jennifer Loomis (www.jenniferloomis.com) is an award-winning and internationally
recognized photojournalist and fine-art photographer known for her groundbreaking
work with the pregnant nude. Jennifer got her start photographing pregnant
women by taking referrals from Annie Liebovitz’s studio, where Demi Moore was
photographed pregnant for Vanity Fair. Since she began working 14 years ago,
Jennifer has photographed over 2000 women, from welfare mothers to the wives
of celebrities. Her work has been featured in Time, Wall Street Journal,
New York Times, Sunset Magazine, Pregnancy Magazine, and Fit Pregnancy, in
addition to being featured on NPR, CBS, CNN and many other local and online
media publications. Jennifer’s first book of photography and stories of the transfor-
mative journey of pregnancy will be published in May 2009 by Sentient Publications.

One-day workshop

June 7
Sunday — 10 am-6 pm

Workshop fee: $215 + 150 studio, model and equipment fees

Class location: San Francisco, Blue Sky Rental Studios

Enrollment limit: 20 students

Sponsored by:

Toying with Creativity
with Michelle Bates

© Michelle Bates

Low-tech medium format cameras like the Holga and Diana are popular for the
mysterious, dreamy images produced through their simple plastic lenses. In this
workshop, taught by toy camera guru Michelle Bates, you’ll learn how giving up
some technical control can result in wonderfully unique and unexpected images.
Students will learn how to shoot most successfully with plastic cameras, including
how to use good old-fashioned tape to manipulate light leaks, and how to modify
cameras creatively. A slide show, demos, and hands-on shooting time will give stu-
dents a comprehensive look at the “Plastic Fantastic” in action.

Students will shoot film on Saturday and have it processed overnight. On Sunday
we will critique the results, discussing successes and problems. Open to all levels
of photographers, this workshop is filled with information to get you oriented, or
open you up, to new photographic paths. All students are required to bring their
own Holgas to class.

Michelle Bates (www.michellebates.net) has been shooting with Holgas since 1991.
She teaches and lectures around the country, including Photographic Center Northwest
in Seattle, Academy of Art, Maine Media Workshops, and the International Center of
Photography in New York. Her images have been exhibited in group and solo exhibitions
internationally and published in several magazines and books and on many websites.
She is the author of Plastic Cameras: Toying with Creativity, the first comprehensive
guide to the plastic camera genre, published by Focal Press, now in its 3rd printing.

Two-day workshop

Saturday, June 6 — 10 am-6 pm
&

Sunday, June 7 — 4-6 pm

Workshop fee: $235 + $50 facility fee

Class location: San Francisco, RayKo Photo Center

Enrollment limit: 20 students

Sponsored  by:
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Traditional Black & White Printing 
with Norma C. Smith

www.juliadean.com    I 310.392.0909

© Norma C. Smith

This class is designed for anyone who loves black and white silver prints and would
like a hands-on workshop in wet darkroom techniques to improve existing skills or to
learn a new craft. Limited to 12 participants, the workshop’s goal is to provide students
the necessary knowledge and experience to acquire tools leading to a print that
expresses that magic feeling visualized at the moment the shutter was clicked. The
first class will be dedicated to looking at existing work and discussing what areas could
be improved. (If you have never printed previously, don’t worry, simply bring your neg-
atives and a proof sheet or proof prints.) The next four classes will find the student
working on their images in the darkroom. During these sessions, the process will be
explored as it relates to the student’s needs. Our final meeting will give an opportuni-
ty for print critiques and suggestions for further work as well as a question and answer
session. Keep the craft alive!

First and last class sessions will be held at Freestyle Photographic Supplies in Hollywood.
All other sessions will be held at Translight Colors (www.translightcolors.com) near
downtown Los Angeles. On April 11th, students will be required to pay $180 to
Translight Colors for use of the facility. All students will receive a free two-month
membership to Translight Colors and a 25% discount on darkroom rental.

Norma C. Smith is an artist and an educator and has been working in the field of
photography for over 30 years. Platinum/palladium printing has been one of her
favorite ways of making prints since learning the technique in 1985.
Her treatise on making enlarged negatives for platinum/palladium printing was ref-
erenced by Dick Arentz in his book Platinum & Palladium Printing. Her current work
concentrates on still life and landscape using both large and small format cameras.
An advisory board member for Freestyle Photographic Supplies, Norma currently
teaches photography at Art Center College of Design and curates the gallery at the
24th Street Theatre in Los Angeles.

Six-week workshop

April 4 - May 9
Saturday — 11 am-2 pm

Class location: Hollywood and Downtown Los Angeles

Workshop fee: $335 + $180 facility fee to be
paid to Translight Colors on April 11th

Enrollment limit: 12 students
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The Wet Plate Collodion Process 
with Will Dunniway

© Will Dunniway

In this two-day workshop, students will learn how to apply the wet plate collodion
process in a contemporary setting. The class will feature two days of hands-on train-
ing in the making of ambrotypes (glass image), ferrotypes (tintypes), and glass plate
negatives. With Will Dunniway serving as the guide, students will learn the step-by-
step process of mixing, pouring, exposing and the development of plates poured with
wet collodion. Participants will use a period 1860 field camera with 1860-70 lenses
and, with Will’s instruction, learn how to adapt newer ‘view’ type cameras with wet
plate backs. In the end, each student will gain a working knowledge of the collodion
process (not its historical interpretation) and will make and take home a self-portrait
tintype/ambrotype.

The newest edition of Will’s manual, Making the Wet Collodion Plate in 16 Steps, is
included along with all materials and equipment. Both days, Saturday and Sunday, will
take place at Will’s home studio and darkroom located in Corona, California.

Will Dunniway (www.dunniway.com) or (www.collodion-artist.com) has pursued
the avocation of artist/photographer for over 40 years. A student of American
History, he came into contact with the wet plate collodion process while re-enacting
the 125th Anniversary of the Battle of Gettysburg in 1988. There he met collodion
experts John Coffer and Claude Levet and, under their tutelage, began studying the
process in earnest. In the 14 years that followed, Dunniway has become an expert
in this historic collodion photographic process. For the past five years he has taught
the process at the college level and various historical institutions including the State
of California. On one occasion he produced red class Ambrotypes of Winona Ryder
and other props for movie director Francis Ford Coppola’s production of “Dracula.”
He currently lives in the old orange growing town of Corona with his wife, Frances.

Two-day workshop

April 18 & 19
Saturday & Sunday — 10 am-6 pm

Class location: Corona, California

Workshop fee: $435 (includes all material and equipment)

Enrollment limit: 8 students
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Creating Art with Toy Cameras 
with Aline Smithson

© Aline Smithson

This fun two-day class is intended for those interested in an alternative
approach to traditional photography. Participants will learn the history of toy
cameras, such as the Diana and the Holga, and learn why “blur” has become
so popular in the fine art market. As a “point-and-shoot” type camera, the
Holga’s technical decisions are minimal, and consequently it can become the
creative tool that the photographer’s camera bag has been missing! Aline
Smithson will teach what film to use, how to alter the camera to get the
desired result, how to change the size of the negative, and what lighting con-
ditions give the best result. The two-day format will allow students to devel-
op their work for a fun and informative group critique session!

Aline Smithson (for bio see page 19)

Two-day workshop

June 13 & 20
Saturday — 11 am-2 pm

Workshop fee: $215

Class location: Hollywood, Freestyle Photographic Supplies

Enrollment limit: 15 students

The Black & White Course 
with Julia Dean

© Julia Dean

This one-week course is for photographers who want to concentrate on the art
and technique of seeing and shooting in black & white. One of the workshop’s pri-
mary goals is to help participants thoroughly understand exposure, whether using
negative film or digital; each requires different ways of exposing. Once partici-
pants have a solid grasp on exposing with a reflected light meter, Julia will intro-
duce the zone system (for 35mm users) and how to use the spot meter in the
camera. Further lectures will center on ISO choices, how to improve composition,
when to use what lenses, how to use a tripod, how to shoot in low light situations,
and how to see light. Filters will also be discussed as they pertain to the black &
white medium. In addition, the topic of printing will be covered, both with tradi-
tional paper choices and with digital paper choices.

Throughout the week, lectures will include examples of photography’s different
genres, as well as lessons in the history of photography. The genres covered are
portrait, nude, landscape, still life, documentary, photojournalism, and street pho-
tography. One lecture covers the movement of “pictorialism” while another is about
self-expression, with a self-portrait as that day’s assignment. There will also be a
daily critique.The objective is to truly understand exposure and to work toward cre-
ating a personal vision and style that will result in a body of cohesive work.

Open to film and digital users alike.

Julia Dean (for bio see page 31)

One-week workshop

April 6-10
Monday – Friday — 10 am-6 pm

Workshop fee: $875

Class location: Venice Beach

Enrollment limit: 15 students

“Julia is an amazing instructor. Great communication skills. [She]
knows how to inspire students to further their learning experience.”

— JDPW Student
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Four Evenings with Fine Art Photographers
hosted by Aline Smithson

The Next Step I: Getting Exposure in
the Fine Art and Documentary World

with Aline Smithson

This six-week class instructs the emerging photographer on how to present work
to the fine art and documentary markets. It also provides an insight into the world
of photography and helps photographers package themselves and their work in
a professional manner. Throughout the course new work will be encouraged and
portfolios will be shaped and edited. Participants will learn how to build and write
a resume, how to construct a bio, and how to title and write personal statements
about their work. Students will enter photography competitions, submit to 
publications and prepare work for exhibition. Information about grants, portfolio
reviews and exhibition proposals are also covered. Each week, the work of a 
new and established fine art photographer is shown so that participants will 
understand what makes a successful series. Furthermore, guest photographers
will be invited to share their journeys.

Students in previous classes have gone on to win International Photography
awards, have exhibited work in solo and group shows, created websites and 
produced new bodies of work.

Participants completing this workshop are encouraged to enroll in “The Next Step II,”
offered in Winter 2010. Upon completing “The Next Step II,” all students will
partake in a group exhibit held at the Julia Dean Gallery. Open to all levels of
photographers who want to take their work to the next level.

Aline Smithson (for bio see page 19)

Six-week workshop

April 28 - June 9 (no mtg. 5/12)

Tuesdays — 7-10 pm

Workshop fee: $435 + $15 materials fee

Class location: Venice Beach

Enrollment limit: 15 students

“Through [Aline’s] class I finally found a small community of fine art-
photographers willing to support one another. Thank You to a wonderful
woman who has helped the artist within me emerge ... [and] who has

shared both her heart and her knowledge – Aline Smithson.”

— Lydia Marcus

Los Angeles has a rich tapestry of fine art photographers that create amazing work.
Because our city is so expansive, we often don’t get the opportunity to connect and
learn about each other. This class opens the door to four incredible evenings, shared
through the vision of some of the most interesting fine art photographers working in
Los Angeles today. Many have published books, are inspired teachers, exhibit
throughout the world, and are award-winning visionaries.

Come join and us and these four talented photographers for what promises to be an
unforgettable journey into artistic exploration, philosophy and discussion.

Hiroshi Watanabe (www.hiroshiwatanabe.com) 

Douglas McCulloh (www.douglasmcculloh.com) 

Mona Kuhn (www.monakuhn.com) 

Whitney Hubbs (www.whitneyhubbs.com) 

Listen. Learn. Be inspired.

All lectures are subject to the availability of the photographer.

Aline Smithson (for bio see page 19) 

Four-evenings

March 26; April 30; May 28; June 25

Thursdays — 7-8:30 pm

Series fee: $75

At-the-door admission: $30
(cash and check accepted)

Class location: TBA

Please call 310.392.0909 for location details.

© Hiroshi Watanabe
© Aline Smithson
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> HOLLYWOOD    § SANTA MONICA WWW.AandI.COM

Photographic & Digital Services

A&I’s books, greeting cards and calendars 

are now available for you to design at your 

convenience in the comfort of your own home.

Covers, page templates, text, borders and

backgrounds can be added with a simple 

drag-and-drop interface. Or, select a folder and

“fast-track” your files to fill a book in just minutes.

Images can be rotated, desaturated, lightened

or darkened and resized quickly and easily.
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Photography for Social Impact
with Jim Hubbard

The Short Term Book Project
with Julia Dean

When creating a body of work, a photographer creates a deep, personal connec-
tion to their project. A story is being told. But how does one tell that story to the
rest of the world? How can the images be shared? One such method to
showcase your work is by self-publishing a photography book. In this workshop,
participants will learn two things: how to develop an effective, powerful project
and how to design a book to showcase the work.

Workshop participants will work on two books throughout the week, one from
existing work, the other will be a collaborative shooting project with the partici-
pants of the workshop. The week will begin with a demonstration on the book
software program, provided to us by A&I Photographic and Digital Services, along
with a discussion about how to come up with project ideas. Lectures and discus-
sions throughout the week will include how to work on a project, how to edit the
work, how to sequence the work in book form and how to design a book.
Critiques will also take place daily. By the end of the workshop, each participant
will have at two self-published books. (The books will be published with a dis-
count at A&I Photographic and Digital Services.)

Julia Dean (for bio see page 31)

One-week workshop

March 2-6

Monday-Friday — 10 am - 6 pm

Workshop fee: $875

Class location: Venice Beach

Enrollment limit: 15 students

Sponsored by:

“I learned the value of quality vs. quantity when it comes to books.”

— Participant from past class

“Wonderful process from ideas to application and
fine-tuning it with marvelous guidance.”

— Participant from past class

Henri Cartier-Bresson once said, “Photography is nothing—it’s life that interests
me.” The camera is a great tool to explore your individual interests in life. Over the
past several decades, many noted photographers have also used the camera to
explore the world of non–profit organizations in order to document their missions
and develop a deeper relationship with both organizations and the communities
they serve.

In this course, participants will learn how to find and link with a non–profit organ-
ization to document the organization’s mission and offer the participant a life expe-
rience that pushes them toward a deeper meaning in life and in their photography.
Students will select from an eclectic group of hundreds of organizations in fields
such as health, education, art, medicine, religion and others. This course offers a
specific focus, provides deeper meaning in your work, and may enlarge upon and
affect your ability to tackle other projects you may ultimately want to pursue. At the
end of this six–session workshop, each student will have produced a substantial
body of work that reflects not only his or her creativity, but the core values of
organizations attempting to improve the lives of others.

Jim Hubbard (www.jimhubbardphoto.com) is an acclaimed documentary pho-
tographer who, in 2007, was the recipient of the prestigious Lewis Hine
Distinguished Service Award given by the National Child Labor Committee. He has
been nominated three times for the Pulitzer Prize and is the recipient of over 100
photography awards. Hubbard is also a Fellow at the USC Annenberg School for
Communications and a co-founder of the USC Institute for Photographic
Empowerment. His work has been exhibited nationally and internationally and
published in his book American Refugees, University of Minnesota Press (1991).
After 25 years as a professional photojournalist, Hubbard founded Shooting Back
in Washington, D.C. to empower disenfranchised youth with the ability to
describe their world. He is currently Creative Director at Venice Arts and is the
father of four daughters.

Six-session workshop

March 30; April 13; April 27; May 11; June 1; June 22

Mondays — 7-10 pm

Workshop fee: $435

Class location: Venice Beach

Enrollment limit: 15 students

© Jim Hubbard

© Julia Dean
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The Julia Dean Photo Workshops is proud to offer
four different annual contests as a way of supporting

the photographic community and helping artists
achieve their aspirations and goals. Each contest is

followed by an exhibit opening held at the Julia Dean
Gallery (with the exception of the New Documentarian
Award). For complete contest details including appli-
cation deadlines, eligibility requirements and prize
information, please visit the Julia Dean website at 

juliadean.com or call 310.392.0909.

THE BERENICE ABBOTT PRIZE
For an emerging photogpher

SHOW OFF: THE JDPW ANNUAL ALUMNI EXHIBIT
For any student at Julia Dean

THE ALTERNATIVE PHOTOGRAPHY CONTEST
Supporting all types of alternative processes

THE NEW DOCUMENTARIAN AWARD
For a long-term project

CONTESTS
The Photojournalistic Assignment

with Wally Skalij

© Wally Skalij

The first installment in a newly created series of photojournalistic assignments, this
workshop offers students a hands-on “in the field” opportunity to photograph an event
with a photojournalist from the Los Angeles Times. For this workshop, join Wally Skalij
as he discusses his techniques and approaches to capturing motion at the Santa Anita
horse track. On Saturday, the class will meet at Julia Dean’s Venice Beach location for
a two-hour presentation by Wally. Here, he will talk about his general approaches to
photojournalism, as well as specific photojournalistic strategies as it pertains to pho-
tographing moments from a horse race and sports in general. Sunday marks real “on
the job” training with students joining Wally at the horse track in Santa Anita, photo-
graphing various races from start to finish. A Monday evening wrap-up session will
provide a great opportunity for the group to share their photo stories and discuss what
they learned.

A perfect opportunity for anybody interested in the field of sports photojournalism or
simply looking to obtain practical training as a photojournalist, the goal of the work-
shop is to provide students the skills and confidence necessary to take meaningful
images that truly tell a story.

A natural journalist by heart accompanied by an artistic eye has lead Wally Skalij to
receive numerous awards such as being named Photographer of the Year six consec-
utive years by the Press Photographers Association of Greater Los Angeles. Working
as a Los Angeles Times staff photographer for ten years, covering world events from
fashion in Paris to war in Iraq, has given Wally the ability to adjust to any given situa-
tion. The Olympic Games in Beijing was Wally’s fourth Olympic Games coverage. Wally
also helps teaching in other workshops and believes in giving back and to help
students further their education.

Three-day workshop

Saturday, February 28 — 2-4 pm
Sunday, March 1, Full day at the horse track

Monday, March 2 — 7-9 pm

Workshop fee: $335

Class location: Venice Beach and Santa Anita

Enrollment limit: 15 students
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Picturing the Music: Making
Pictures for the Music Industry

with Deone Jahnke

© Deone Jahnke

What can a picture say about a music maker? In this workshop, we’ll explore how
to create meaningful images that speak to the viewer about musicians, consider-
ing trends while avoiding cliches. Working with an individual or group of perform-
ers, the class will investigate hands-on picture making through examples, critiques
and demonstrations. We’ll also touch on business issues and discuss establishing
the value of the photographs we make.

On Friday night, we’ll look at music pictures and talk about what makes them
memorable and effective. How do we create the kinds of visual messages that
communicate quickly, yet seem fresh and compelling?  On Saturday and Sunday,
working both on location and in a studio, we’ll collaborate with performing artists
who will convey what they need their pictures to say. We’ll create pictures with the
performers, review the images in class, and discuss the experience of communi-
cating a musical artist’s persona and style in photographs.

Working in the music industry is thrilling, because your creative options can be
limitless. But you must create evocative pictures that intrigue your musicians’
audience and speak to their target market effectively. Find out how to make music
pictures that truly sing.

A lifelong visual artist, Deone Jahnke (www.deonejahnke.com) has been making
pictures professionally for more than twenty years. Specializing in the arts and
entertainment industries, Deone’s client base includes professional music organi-
zations as well as music periodicals and record labels, dance troupes and theatre
companies. Deone’s music pictures have appeared on CDs, magazine covers, in
books, on posters and websites internationally. Working regularly with the artists,
agents, publicists and labels in Nashville, Tennessee, Deone is also a member of
NARAS (the “Grammy” organization). Deone’s music photography archive is repre-
sented by Cache Agency of Los Angeles.

Three-day workshop

February 13
Friday — 7-9 pm

February 14 & 15
Saturday & Sunday — 10 am-6 pm

Workshop fee: $375 + $275 studio, musician,
equipment and location permit fees

Class location: Venice Beach

Enrollment limit: 15 students

The Art and Business
of Wedding Photography

with Yvette Roman

© Yvette Roman

This six-week workshop is designed to help those already confident with their photogra-
phy skills but need the next step in becoming a successful wedding photographer.
Specifically, it is designed for photographers who want to understand and explore both the
art and business of wedding photography. Important topics will be covered such as how
to build a portfolio, how to promote and market one’s work, how to bid for a job and how
to write contracts.The art of wedding photography is also explored such as the use of dig-
ital cameras, film cameras and formats, and when to use what for a specific effect. We
will also explore how to deliver a presentation to a client and how to design an album.

During the workshop, students will have the opportunity to put the above mentioned 
discussions into practice.Weekly assignments will be provided with the goal of helping each
participant take the first step toward starting a wedding photography business.These assign-
ments will include: formulating a contract, creating a usable promotional piece, and design-
ing an album. Furthermore, during two hands-on shooting sessions both in the studio and
on location, students will be introduced to lighting techniques to create certain moods and
will also learn the importance of anticipating and capturing a moment. Models will be pro-
vided and each student will have their worked critiqued during the ensuing class session.

Interested students should possess a basic knowledge of photography with the ability to
shoot and process images.

Yvette Roman (www.yrphoto.com) graduated with a BFA in photography from Art Center
College of Design in 1989. She began her career as a rock photographer, photographing
such luminaries as Roy Orbison, Joni Mitchell, David Byrne and Timothy Leary. Since pho-
tographing her first wedding in 1996, Yvette has shot weddings from Los Angeles to
Marrakech. She has been featured on The Oprah Winfrey Show and in numerous publi-
cations including Elegant Bride, Bride’s Magazine, Los Angeles Weddings, Inside
Weddings, Grace Ormonde’s Wedding Style, and Town & Country. Yvette’s numerous
advertising and editorial clients include Eastman Kodak, Green To Grow, Renaiscents
Candles, Illume Candles, Big Imagination Group, City of Hope, The Getty Museum, A&M
Records, MCA Records, Capitol Records, Sony Music and Los Angeles Times Magazine.

Six-week workshop

May 27 - July 1 (no mtg.6/17)
Wednesdays — 7-10 pm

&

June 14
Sunday — 4-7 pm

Workshop fee: $435 + $50 model and equipment fees

Class location: Venice Beach

Enrollment limit: 15 students
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Composition on Location
with Blue Fier

Architecture and the Urban Landscape
with Jim McHugh

This workshop is designed to allow photographers to see our urban environment and
the architecture that surrounds us with fresh eyes. Saturday will include a presenta-
tion of images that examine various styles of architectural photography and how the
urban landscape has been depicted since the beginnings of photography. Jim McHugh
will show a selection of images from his 12 year photographic examination of the van-
ishing landscape of Los Angeles. We will explore contemporary photographic styles
and techniques including alternative processes as well as the newest digital capturing
systems. We will also study Renaissance painting and its use of one point perspective
and how Photoshop and photo manipulation has offered photographers many other
ways to picture the world around them.

Students will spend the remainder of Saturday afternoon photographing on location in
Los Angeles. On Sunday, a selection of participants’ photographs will be critiqued in the
studio. Open to photographers of all levels, the goal of this workshop is to learn how to
create a sense of mood and discovery from our built environment.

Jim McHugh (www.jimmchugh.com) is a widely acclaimed portrait, lifestyle and fine
art photographer. He has published several books on contemporary art and artists
including California Painters: New Work and The Art of Light and Space. His work is
displayed in the permanent collections of The Museum of Modern Art in New York, The
Los Angeles County Museum of Art and the Walker Art Institute in Minneapolis. One of
the original contributing photographers to People Magazine, Jim has recently dedicat-
ed much of his time photographing the urban ‘built environment’ as a “vanishing land-
scape.” In 2004 Jim won the Graphis Photography Award for Architecture and received
first prize from the International Photography Awards for his images of Los Angeles.
Jim currently resides in Los Angeles with his wife Johnna and daughter Chloe.

Two-day workshop

Saturday, June 6 — 2-7 pm

Sunday, June 7 — 11 am-2 pm

Workshop fee: $275

Class location: Venice Beach

Enrollment limit: 15 students

In this seven-week workshop students will learn how to design and see photographs
while on location. Join Blue Fier as he introduces some exciting locations around 
Los Angeles to shoot, demonstrating “how to make order out of chaos.” As an exten-
sion of his popular book Composition Photo Workshop, Blue will lead several class-
room discussions and critiques while alternating with outdoor shooting sessions.
Basic elements of design and composition will be explored. Class sessions at the Julia
Dean Venice location will be held on Sundays, 10am-12pm on 1/18, 2/1, 2/15 and
3/1. Shooting sessions off-site will be on Sundays, 10am -12pm on 1/25, 2/8,
and 2/22, with locations to be announced.

An understanding of basic camera functions is required. Blue’s book, Composition
Photo Workshop, will be used as the class textbook. (The book may be purchased at
any major bookstore, or in –class at the first meeting.)

Blue Fier (www.bluefier.com) is a photographer specializing in the vigorous field of 
location photography. He has photographed numerous advertising campaigns for major
corporations, specializing in panoramic images of people and products in exotic
environments. He has two master’s degrees in Art (M.A. from Cal State University,
Northridge and a M.F.A. from UCLA) that have given him the background to explore
photography. His unique perspective as a working photographer and years of creating
order out of chaos has lead to his recently published book,Composition Photo Workshop,
now available wherever books are sold. He teaches at Santa Monica College.

Seven-week workshop

January 18 - March 1

Sundays — 10 am-12 pm

Workshop fee: $375

Class location: Venice Beach

Enrollment limit: 15 students

© Blue Fier

© Jim McHugh
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The Fine Art of Travel Photography
with Mark Edward Harris

The Stock Market:
Introduction to Stock Photography

with Scott Stulberg

Making money from your photography is a goal for many of us and shooting stock is
one of the best ways to achieve that goal. Combining your love for photography with
original and creative ideas can help you build a library of images that generate income
for years. Scott Stulberg will share his insights into the world of stock photography and
talk about the pros and cons of embarking into this competitive but rewarding field.
From using the right gear, to locations and lighting, to where to look for new ideas, this
class will help you better understand the world of stock photography.

Topics will include:

• The best selling subjects
• Getting into an agency 
• Rights Managed vs. Royalty Free
• What about Microstock?
• Setting up shoots
• Finding & working with models
• Getting releases
• Travel Stock
• The Digital Workflow 
• The importance of Photoshop 

Whether an amateur or professional photographer, learn what Stock Photography is
and what it takes to start producing images that are used all over the globe in maga-
zines, brochures, billboards, greeting cards, the web and more.

Scott Stulberg (www.asa100.com) is a travel and stock photographer who journeys
often to distant lands looking for unique stock opportunities. He is represented by five
stock agencies, including the big two — Corbis and Getty Images. A contributing writer
for Shutterbug, he teaches digital photography and Photoshop at UCLA Extension and
in various camera stores throughout Los Angeles. From Microsoft, Newsweek and the
New York Times, to greeting cards, calendars and book covers, his photographs are
used internationally. His photographs are in collections all over the world, including the
newly opened UCLA Medical Center, with prints displayed in over 60 patient rooms.

One-day workshop

April 25

Saturday — 10 am-6 pm

Workshop fee: $275

Class location: Venice Beach

Enrollment limit: 15 students

This workshop explores how to create fine art travel photography — images that
go far beyond the “I was here” photograph. Photographers working in either
digital or film will learn how to create beautiful landscapes and townscapes, as well
as powerful environmental portraits and photo essays — pictures that tell a story.
After a presentation of travel images by award-winning photographer Mark Edward
Harris, students will put ideas into practice with technical aspects such as the use
of “fast” lenses, filters and the creative use of flash on location. Furthermore,
participants will learn how to approach newspapers and magazines with travel
story ideas and how to bring individual projects into fruition. Open to all levels of
photographers with an interest in travel photography.

Mark Edward Harris’ (www.markedwardharris.com) editorial work has appeared in
publications such as Life, GEO, Conde Nast Traveler, Harpers Bazaar, the Los Angeles
Times Sunday Magazine, Marie Claire and Playboy. His commercial clients range
from The Gap to Coca-Cola to Mexicana Airlines. His books include Faces of the
Twentieth Century: Master Photographers and Their Work, The Way of the Japanese
Bath, Wanderlust, Inside North Korea and Inside Iran. He is the recipient of numerous
awards including a CLIO, ACE, Aurora Gold, IPA and Photographer of the Year at the
Black & White Spider Awards.

One-day workshop

May 2

Saturday — 10 am-6 pm

Workshop fee: $275

Class location: Venice Beach

Enrollment limit: 15 students

© Mark Edward Harris© Scott Stulberg 
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How to Make a Great Print
with Steve Cohen

Adobe Photoshop & Adobe Lightroom
with Jamie Redmond

Introduction to Adobe Photoshop
This hands-on six-week workshop will introduce participants to non-destructive image
editing in the digital darkroom. Participants will learn how to utilize Adobe Photoshop’s
tool set to achieve the results they want. Various topics will be discussed such as color
balance, sharpening, converting files, basic retouching and understanding file types.
Digital file input will also be explained, providing students a solid foundation from which
they can maximize Photoshop’s capabilities. Further, participants will gain a basic under-
standing of color-managed workflow, thereby learning additional levels of control for the
output of their final prints. Other topics covered will be:

• File management systems
• Black and white conversions
• Selection tools
• Dodging and burning
• Skin retouching

As this course will not have access to a digital lab, students are required to bring their
own laptops loaded with at least Photoshop CS, preferably CS2 or CS3 (and a mouse or
graphics tablet).

Six-week workshop offered twice

February 5 - March 19 (no mtg. 3/5)
Thursday evenings — 7-9 pm

OR

May 6 - June 17 (no mtg. 6/3)
Wednesday evenings — 7-9 pm

Workshop fee: $235

Class location: Venice Beach

Enrollment limit: 15 students

Getting to Know Adobe Lightroom
Learn how to control your digital photography workflow from image capture to final pres-
entation. This seminar will focus on making the digital workflow accessible and efficient.
Among topics covered will be processing large volumes of photographs, refining individ-
ual images, file processing, non-destructive editing, sharpening, individual adjustments
and batch processing. Professional client presentation options will also be discussed.
Individual student needs will be addressed, as it pertains to the use of Adobe Lightroom.

Jamie Redmond (for bio see page 19)

One-day seminar offered twice

Feb 21
Saturday — 10 am-2 pm

OR

June 14
Sunday, 10 am-2 pm

Workshop fee: $115

Class location: Venice Beach

In digital printmaking, if you’re unprepared to address technical problems,
numerous frustrations may occur. Are your prints blue or green? Are your prints
too dark or too light? Is printing through Photoshop like a foreign language? Is
Photoshop a complete mystery? Are you having trouble deciding how to sharp-
en or when to sharpen your images? Do you have trouble understanding Bridge
in Photoshop? Is opening your images in Bridge a complete mystery? Do you
know what a profile is? These and many other questions will be answered.

This workshop is designed to show students, step-by-step, how to achieve qual-
ity digital prints. All aspects of the printing process will be demonstrated and
each student will have the opportunity to have one of their images printed on pro-
fessional ink-jet paper. Our goal is to demystify the process and make it acces-
sible for all. Among topics covered will be system calibration, basic Photoshop
and printing through Photoshop.

This will be a complete digital printing workshop, both color and black & white,
suitable for those looking to learn the process or for those printing now and
seeking to improve the quality of their prints.

Steve Cohen is a photographer and educator specializing in the black-and-white
silver process and black-and-white digital printing. He served on the Board of
Cameravision (an organization dedicated to photography as an art form in the late
70’s) and studied photography at UCLA under the mentorship of Edmund Teske
and Leland Rice. He is the past president of the Camera Committee Southern
California chapter Sierra Club and has exhibited work widely. Currently Steve may
be found teaching silver and digital photography at Tri Community Photo Center in
West Covina. He is represented by the Soge Galleryin Los Angeles.

Six-week workshop

April 7 - May 12

Tuesdays — 7-10 pm

Workshop fee: $435 + $50 paper and ink fees

Class location: Venice Beach

Enrollment limit: 15 students

© Steve Cohen
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The Competitive Edge: Understanding 
the Business of Photography

with Geoffrey Clark

The Path to Success: Establishing 
a Career in Photography

with Sherrie Berger

Success can be defined in many ways and there are as many roads toward that achieve-
ment. This three-part workshop, designed for eight serious photographers seeking to
advance their careers in photography, will provide the many tools and important resources
that will push your career to a higher level, and ultimately on the path to success.

Divided among two in-class sessions and three hours of private consultation, the class
will begin by analyzing where students’ careers are currently and where they are head-
ed by setting short and long-term goals, distributing practical resource materials and
connecting with fellow photographers who might be at a similar point in their careers.
As a class we will cover self-promotion and marketing tools and come up with a clear
vision of what is necessary to accelerate one’s photography career. Individually we will
embark on website analysis, portfolio reviews, and discuss mailers, contests, exhibi-
tions, publishing and the business of the stock industry, editorial vs. advertising assign-
ments, building relationships, client lists and diversification and copyright/licensing. We
will also explore helpful professional organizations and online communities.

At the end of the first class, students will schedule three hours of individual career 
coaching to be scheduled in either one three-hour block or in two ninety-minute sessions.
(Please bring your calendars.) All meetings will be held at JDPW unless other arrangements
are mutually agreed upon. The class will convene again for a final three hour session to
share accomplishments and solve challenges that followed the individual meetings. Not
available for discounts or full-time and ten-year anniversary students.

Sherrie Berger (www.sherrieberger.com) is a photography industry professional with
extensive knowledge in the fields of entertainment, high-end celebrity portraiture, fine art
photography, production, marketing and public relations. After a career at ABC television,
where she led the west coast network photo department, Sherrie joined Corbis, one of the
world’s leading international stock and syndication agencies, to direct the west coast activi-
ties of the high-end celebrity portraiture division known as Corbis Outline. She now heads
her own photography consulting practice, from one-on-one portfolio reviews and career
coaching to marketing and public relations campaign management. Sherrie is a member of
the Publicists of the International Cinematographers Guild of America.

Two-day and three-hour private workshop

April 20 & June 15

Mondays — 7-10 pm + Thee hour private consultation

Workshop fee: $775 
Class location: Venice Beach

Enrollment limit: 8 students

For some photographers taking pictures is a fun hobby or a form of expression, while
for others it is a serious job and their sole source of income. Understanding the busi-
ness side of photography is key for any artist looking to make a living as a photogra-
pher. Yet many photographers avoid the business altogether and few possess rele-
vant knowledge. In this workshop, we will embrace the business of photography and
learn techniques and strategies of becoming a successful, working photographer.

The course will cover topics such as; how to find an agent, how to self promote
yourself, proper client relations, how to produce a shoot from prep to final image
delivery, how to syndicate images for payment, and the legalities of image copy-
rights and model releases.

Each week will bring a lecture of important topics followed by practical, “real word”
assignments so students can put ideas into practice in as much time as possible,
each participant’s progress will be monitored and guidance provided. For anyone
looking to jump-start a career in photography and gain an understanding of the
business, this is the course for you!

Geoffrey Clark (www.somethingkreative.com) is an LA based Photography, Film and
Television Producer. On the photo producing end, Geoff has worked as a producer,
agency producer or production manager on advertising campaigns for Dolce &
Gabana, Guess? Jeans, Akris, Apple, Lexus, and ASICS as well as editorials for
magazines like Vogue(s), Details, Complex, Blackbook, People and OK! Magazine, to
name a few. He has had the pleasure of working with incredibly talented photogra-
phers' including Steven Klein, Yu Tsai, Paul Aresu,Tyler Shields and Smallz & Raskind.

Six-week workshop

January 29 - March 5

Thursdays — 7-9 pm

Workshop fee: $335

Class location: Venice Beach

Enrollment limit: 15 students

46www.juliadean.com    I 310.392.0909
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Seville, Spain: April 4-4th, 2009
with Daniel Milnor & Eniac Martinez

Patagonia: March 6-6th, 2009
with Raul Touzon & Ari Maldonado Espay

Immerse yourself in one of the most remote places in the world, a place like no other
where even the skies are different … and beautiful. Our on-the-road workshop will
start upon your arrival into glamorous Buenos Aires where we will be treated for a 
traditional Argentine BBQ. Next morning our Patagonian adventure begins as we drive
to the airport to board our flight to El Calafate, a picturesque and charming village
located 50 km away from the National Glacier’s Park, home to Perito Moreno, a natu-
ral marvel of the world. The days will lead us through impressive landscapes and once
in a lifetime opportunities to experience up close and personal the breaking of a gla-
cier, ice trekking, immense glaciers, icebergs, turquoise waters, forests and steppes.

Moving on, we’ll reach Torres del Paine in Chile, at the heart of the Patagonia region.
The national park, Torres del Paine, is one of the most impressive geographical scener-
ies in the world as shown by the central massif mountain sector which has several
peaks measuring up to 1,000 meters vertical slides. In Torres del Paine we will embark
in a boat to navigate Gray Lagoon towards Gray Glacier. After Torres del Paine we’ll
visit Punta Arenas, arguably the southernmost city in the world, which sits in the north-
ern bank of the straight of Magellan. While in Punta Arenas we will shoot a Magellan
Penguin colony.

Highlights:
• Stroll through charming, colorful villages
• Visit beautiful glaciers: Perito Moreno, Upsala, Grey
• Go on an ice mini-Trekking – Perito Moreno
• Hike Mount Ferrier and Ascension Valley
• Visit a colony of Magellanic Penguins and view unique wildlife like the Andean 

Condors, Austral Parakeets and others.

Pricing and Conditions:

Duration: 11 Days / 10 Nights

Price: $6,795

Conditions: Price is per person in double occupancy. For single room add  $1,000.

Includes: 10 Breakfasts, 7 lunches and 4 dinners, as well as all

transportation, internal flights, fieldtrips, guides and tips.

Does not include: Airfare to and from home city. Transfer to and from airport destination.

LIMITED TO 20 PARTICIPANTS

Holy Week in Seville is a feast for the senses. This unique event takes place the week
leading up to the Easter weekend and consists of more than 65 processions. Huge
floats are carried around the streets of Seville by teams of Bearers and Penitents all
dressed up for one of the most overwhelming religious rituals of the world. The rep-
resentation of The Passion of the Christ is done by different brotherhoods that spend
months preparing the processions that will wander day and night around the city. The
Holy Week celebrations reach their climax during La Madrugá, where from midnight
Thursday into the early hours of Good Friday more than 500,000 people remain in
the streets following the various brotherhoods’ processions. Holy Week in Seville is
an unparallel combination of religious emotions, gypsy passion and pagan joy.

Framed by these sumptuous celebrations, your instructors will take you deeper into
the beautiful Andalucía region to explore the Moorish side of Spain. Here you will
discover some of the most amazing photo opportunities as we embrace its beauty
and traditions. This combined with classroom critiques and lectures will refine your
photo techniques and skills. Day trips to the White Towns of Andalucía, the Sherry
wine cellars in Jerez de la Frontera, to Cordoba and its amazing Mesquite and to a
ranch that raises bulls for bullfighting completes your 10-day adventure.

Living Easter in Seville and capturing every moment and aspect of their 16th
Century traditions is a once in a lifetime experience you can’t miss.

Highlights:
• Be part of the processions and shoot up close and personal the most amazing   

Easter Celebrations
• Visit Moorish Cordoba and its Mesquite
• Visit the White Towns of Andalucía 
• Witness and capture the rise of the brave fight bulls of Spain
• Be amazed by the beauty of the Andalusian horses in the

Royal Equestrian Academy
• Have a taste of Sherry in their world famous Cellars

Pricing and Conditions:
Duration: 11 Days / 10 Nights

Price: $6,495

Conditions: Price is per person in double occupancy in the 5-Star Occidental Sevilla.
For single room add  $1,000.

Includes: 10 Breakfasts, 7 lunches and 2 dinners, as
well as all transportation, fieldtrips, guides and tips.

Does not include: Airfare to and from home city. Transfer to and from airport destination.

LIMITED TO 20 PARTICIPANTS

© Ari Maldonado Espay
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REGISTRATION, POLICIES & INFORMATION

48

HOW TO ENROLL

Enroll Online: www.juliadean.com. All major credit cards are accepted.

Enroll by Phone: Please call 310.392.0909. All major credit cards are accepted.

Enroll by Fax: Download and complete a registration form (available at www.juliadean.com) and

by faxing that completed form to 310.664.0809.

Enroll by Mail: Download and complete a registration form (available at www.juliadean.com) and

by mailing that completed form along with a check payable to: The Julia Dean Photo Workshops.

Enroll In-Person: The Julia Dean Photo Workshops, 801 Ocean Front Walk, Studio #8,

Venice, California, 90291. Administrative hours are M-Fri, 10am – 6pm. Office is closed on all

major holidays.

PROCESSING FEE FOR ALL PHONE, FAX, MAIL OR IN-PERSON ENROLLMENTS

A $15 fee will be charged per class for students electing to enroll by phone, fax, mail or

in-person. No fees will be charged for students enrolling online.

PAYMENT 

Payment is due in full at the time of enrollment.

Note: Travel Workshops carry a different payment policy. Please refer to “Travel Workshop

Deposit, Payment and Refund Policy.”

RECEIPT OF PAYMENT

For all online enrollments, a receipt of payment will be generated and sent automatically to the

student’s email account. For all phone, fax, mail or in-person enrollments, a receipt of payment

will be generated and sent to the student’s email account within one week of receiving payment.

About one week prior to the workshop start date, each student will receive a separate email pro-

viding information concerning parking, directions and what to bring to the workshops.

REFUND POLICY 

A $25 administrative fee will be charged on all refund requests. The request must arrive greater

than one week prior to the workshop start date. No refunds will be provided for requests

arriving one week or less prior to the workshop start date. All refund requests must be

submitted in writing via email to workshops@juliadean.com.

Upon receipt of a refund request, students will be provided the option of receiving course 

credit towards the purchase of another workshop. If a student elects to receive credit, a voucher

will be sent to the student’s email address.To redeem course credit, please email or mail the orig-

inal voucher to The Julia Dean Photo Workshops. All credits must be used within one year from

the date of issue. Credits will not be honored unless the original voucher is sent and received.

Note: Special Guest, Photo Safaris and Travel Workshops carry different refund policies. Please

refer to “Special Guest and Photo Safari Refund Policy” and “Travel Workshop Deposit, Payment

and Refund Policy” sections.

TRANSFERS

Students may elect to transfer applicable course fees towards the purchase of another work-

shop, limit of one transfer per class. All transfer requests must adhere to the refund policy noted

above and/or in conjunction with Special Guest and Travel Workshop refund policies.

CANCELLATIONS

On occasion a workshop may cancel due to low enrollment or unforeseen instructor conflicts. If

such a case occurs, all students will be refunded in full. The Julia Dean Photo Workshops

does not take responsibility for non-refundable airline tickets.

SPECIAL GUEST AND PHOTO SAFARI REFUND POLICY

A $25 administrative fee will be charged on all refund requests arriving 31 days or greater before

the workshop start date. If the request arrives 15 - 30 days prior to the workshop start date,

75 percent of the applicable workshop fee will be retained. No refunds are provided for requests

arriving 0 - 14 days prior to the workshop start date. All refund requests must be submitted

in writing via email to workshops@juliadean.com. 

If a student wishes to receive credit for a Special Guest or Photo Safari workshop, he or she must

do so greater than one month prior to the workshop start date. Within one month of the work-

shop start date, the option of receiving credit does not apply and students must adhere to the

Special Guest and Photo Safari Refund Policy.

TRAVEL WORKSHOP DEPOSIT, PAYMENT AND REFUND POLICY

A $600 deposit is required to reserve space in a Travel Workshop. The balance is due 60 days

prior to the start date. Refund requests arriving 61 days or greater before the start date will result

in a $50 administrative fee. If the request arrives 45-60 days prior to the start date, the $600

deposit will be retained. If the request arrives 31-44 days prior to the start date, 75 percent of

the applicable travel workshop fee will be retained. No refunds will be provided for requests arriv-

ing 0-30 days prior to the start date. All refund requests must be submitted in writing via

email to workshops@julidean.com.

If a student wishes to receive credit for a Travel workshop, he or she must do so at least two

months prior to the workshop start date. Within two months of the workshop start date, the

option of receiving credit does not apply and students must adhere to the Travel Workshop

Refund Policy.

DIRECTIONS, PARKING AND HOTEL INFORMATION

Please visit the Julia Dean Photo Workshops’ website at juliadean.com, or call via phone

at 310.392.0909.

HOLLYWOOD LOCATION

Workshops in Hollywood will be held at Freestyle Photographic Supplies, 5124 Sunset Blvd.,

Hollywood, California, 90027. For store information please call 323-660-3460, or visit Freestyle

Photographic Supplies’ website at www.freestylephoto.biz.

SAN FRANCISCO LOCATIONS

Michelle Bates’ workshop will be held at RayKo Photo Center, 428 Third Street, San Francisco,

California, 94107. For store information please call 415.495.3773, or visit RayKo Photo Center’s

website at www.raykophoto.com.

Jennifer Loomis’ workshop will be held at Blue Sky Rental Studios, 2325 Third Street, Suite 434,

San Francisco, California, 94107. For studio information please call 415.626.7232, or visit 

Blue Sky’s website at www.blueskysf.com.

PRIVATE LESSONS

Private photography lessons are available upon request. For detailed information and to request

a private lesson, please call The Julia Dean Photo Workshops at 310.392.0909.



Thank you Sponsors!
Participating Sponsors

These businesses offer student discounts to workshop 
participants with a valid workshop ID card.

Special thanks to our educational partners who understand and support

our mission of expanding photography in Southern California.

A&I Photographic & 
Digital Services
Santa Monica
Hollywood
www.aandi.com

Alan’s Custom Lab
Lancaster
www.alanscustomlab.com

Arcana: Books on the Arts
Santa Monica
www.arcanabooks.com

Bel Air Camera
Westwood
www.belaircamera.com

Boulevard Photo
Santa Monica
www.boulevardphoto.com

Calumet Photographic
Hollywood
San Diego
Santa Barbara
San Francisco
www.calumetphoto.com

The Darkroom
Northridge
www.darkroomlab.com

Freestyle Photographic Supplies
Hollywood
www.freestylephoto.biz

Fromex
Marina del Rey

Golden Color
Beverly Hills
www.goldencolor.com

The Icon
Los Angeles
www.iconla.com

LaFoto
Santa Monica
www.lafoto-usa.com

PRS Photographic Rental
West Los Angeles

Richard / Paris / Nardulli
West Hollywood
www.richardphotolab.com
www.parisphoto.com

Schulman Photo Lab
Hollywood
www.schulmanphotolab.com

Schmidli Backdrops
Culver City
www.schmidli.com

Sign-Tist
Marina del Rey
Santa Monica
West Hollywood
www.signtist.com

Silvio’s Photoworks
Torrance
www.silvios.com

SML Camera Repairs
Marina del Rey
www.smlcamerarepair.com

Steve’s Camera
Culver City
www.stevecamera.com

Translight Colors
Los Angeles
www.translightcolors.com

Universal Art Gallery
Venice
www.framegallery.com

Valley Photo
North Hollywood
www.valleyphotoservice.com

Village One Photo
Pacific Palisades
www.villageimaging.com

Educational Partners

Special Thanks to:
Ingrid Hanzer



The Julia Dean Photo Workshops
801 Ocean Front Walk
Studio 8
Venice, CA 90291

310.392.0909 phone  • 310.664.0809 fax  • workshops@juliadean.com  • www.juliadean.com
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